
GLOBAL
IGNITE WEEK Global Ignite Week 

Reach a global audience of 10,000 young, educated, media-savvy professionals through Global Ignite 

Week, a new four-day “virtual conference” of Ignite events at cities around the world. Get your message across 

to participants at each of the Ignites and, during and after the event, on the viral-video-fueled Ignite site. 

Ignite events offer a unique blend of networking, information, and fun, encapsulated in the Ignite slogan: 

“Enlighten us, but make it quick!” Organized by local enthusiasts with support from O’Reilly, each event 

features 12–18 presentations by community members who share their personal and professional passions. 

Each presenter gets exactly five-minutes and 20 slides that auto-advance every 15 seconds—whether 

they’re ready or not. Sometimes called “the Twitter of conferences,” Ignite generates a rich body of short 

video content that is authentic, informative, and fun to watch. 

Global Ignite Week integrates local, face-to-face events and the Ignite video website, offering opportunities  

to reach the audience through multiple channels and media. It creates one community and one event by  

aggregating the participating local Ignites, amplifying the impact and building a worldwide audience.

Expected attendance: 10,000+. To date, 40 cities have signed up to participate,  
including Atlanta, Bangalore, Boston, Brussels, Denver, New York, Paris, Portland, Seattle, San Francisco, 
Sydney, and Toronto. 

Sponsorship opportunities: Global Ignite Week is the first event of its kind, and offers opportunities for 
creative, non-traditional sponsorships. We’ll work with you to craft an approach that includes your company 
as a participant in the event, e.g., creating Ignite videos that tie into your brand and products without being 
traditional advertisements. 

Sample Ignite videos:  
A few favorites, from both notable presenters and talented unknowns.

 Scott Berkun, a  popular speaker and author of Confessions of a Public Speaker and The Myths of Innovation, 
offers great advice on “Why and How to Give an Ignite Talk.” http://bit.ly/qALyQ

Tim Ferriss, bestselling author of The 4-Hour Workweek, on “The Practicality of Pessimism: Stoicism as a  
Productivity System.”  http://bit.ly/5nbIE9

Alexis Bauer, coffee shop owner and community maven, gives step-by-step tips  
on “How to Work a Crowd.”  http://bit.ly/82odJI

Avant cellist Zoe Keating’s entertaining reality check, “Should you quit your high-paying tech job and join  
a rock band?”  http://bit.ly/12PPJJ

Representative demographics: Ignite attendees are young, educated, tech-savvy, and earn good  
money. Highlights of our first demographic results, from surveys at four Ignites from August to October 
2009 (Seattle, Salt Lake City, Boston, Sebastopol):

• Age: 55% are under 35, 27% are 35–44

•  Education: 81% have a BA degree or higher

•  Job title: 47% have hands-on technology jobs: Software development/ 
programming (29%); web design & development (11%); game developer (1%);  sys/network admin 
(4%); database administration (2%)

•  Income: 55% earn more than $50K, 19% more than $100K

•  Gender: 64% male, 35% female

For more information 
contact: Scott Harvey,  
scotth@oreilly.com  
617-499-7547
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Sponsorship Packages
Global Ignite Week (GIW) gives you access to an engaged, receptive audience—both the 

10,000+ attendees at Ignite events held around the world on March 1–4 and online, on the new 

Ignite video site launched in conjunction with the event. The first event of its kind, Global Ignite Week  

is community-fueled and resoundingly international—Ignites are already scheduled in North America, 

South America, Europe, Asia, and Australia, and we have interest from Africa and even Antarctica!

Founding Sponsorship: (limit 3)

• Your product or service integrated into the event, e.g. used in a MAKE project, a GIW-related 
contest, giveaways at local events, related special-focus event (i.e. developer workshop before 
Ignite), etc. We’ll work with you to create unique sponsorship involvement in GIW, so that your 
company is part of the event. 

• 30-second Sponsor video played before and during the break the sessions at local GIW events.

• Ability to send on post-event email to attendee opt-in email list.

• Thumbnail link to sponsor video in first position on GIW page 2/19–3/19/10 (subject to deadline).

• Sole sponsor included in press release announcing Global Ignite Week.

• First position, “Founding Sponsor” designation, and right-hand rail visibility on the GIW homepage. 

• Logo and 100-word company description (including URL and graphic link) on GIW Sponsor page.

• Logo included in onsite signage at event. 

• First mention in sponsor recognition in GIW blog post on radar.oreilly.com, oreilly.com, and in  
pre- and post-event PR announcements.

Gold Sponsorship: (limit 6)

• Your product or service integrated into the event, e.g. used in MAKE project, in GIW-related contest, etc. 

• 15-second Sponsor video played before and during the break the sessions at local GIW events.

• Ability to send on post-event email to attendee opt-in email list.

• Thumbnail link to sponsor video in second position on GIW page 2/19–3/19/10 (rotating with other  
Gold Sponsors, subject to deadline).

• “Gold Sponsor” designation and right-hand rail visibility on the GIW homepage.

• Logo and 50-word company description (including URL and graphic link) on GIW Sponsor page.

• Logo included in onsite signage at event. 

• Recognition in GIW blog post on radar.oreilly.com, oreilly.com, and in pre- and post-event  
PR announcements.

Silver Sponsorship: (unlimited)

• “Silver Sponsor” designation and right-hand rail visibility on the GIW homepage.

• Logo and 50-word company description (including URL and graphic link) on GIW Sponsor page.

• Logo included in onsite signage at event.

• Recognition in GIW blog post on radar.oreilly.com, oreilly.com, and in pre- and post-event  
PR announcements.

For more information 
contact: Scott Harvey,  
scotth@oreilly.com  
617-499-7547


